Case Study

Doctor Survey
Antifungal Report

Business Requirement : A marketing strategy to capture the current practice patterns in topical fungal infection.

Objective : The client (a leading pharmaceutical company) approached us with a project that
required conducting a survey with the doctors. The survey was designated to study and evaluated
the efficacy of a popular antifungal ointment in topical fungal infection

Our Approach
• Detailed meeting with the client to understand their expectations and requirements for the
project.
• Physician across Delhi-NCR and the nearby Northern states (Uttar Pradesh and Haryana) were
approached to participate in the survey.
• An elaborated questionnaire was prepared by our medical writing team that included important
aspects such as; choice of antifungal ointment, duration of usage, health outcomes of treatment
etc.
• On physician’s willingness to participate, each physician was personally contacted by a member of
our project management team. A structured, validated questionnaire was given to them for recording their observations regarding the use of antifungal products on subjects/consumers with topical
fungal infection.
• A total of 100 subject/consumer’s experience was collated by the physicians in this survey and
data entry was then done electronically. Soon after the responses were collected, our bio-statistician team conducted a data analysis in which the result was analysed by descriptive analysis.
• A detailed report was later generated on the commencement and outcomes of the survey. This
report was sent for the client’s approval. We received a positive feedback on the report, and the
client requested to create an interactive power point slide deck on the survey report that could be
used by the sales team of the client. The power point slide deck was prepared and shared with the
client.

Outcome : Finalized report and the presentation were approved by the client.
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